Resume
Business Information
Samar Mohammad Baqer, Ph.D., Fulbright 
Assistant Professor

Department of Management and Marketing

College of Business Administration

Kuwait University

P.O. Box 5486

Safat, 13055

Kuwait

Tel:  (+ 965) 24988390

Fax: (+ 965) 24838273

Website: www.cba.edu.kw/sbaqer
Email: sbaqer@cba.edu.kw, 
Academic Record
· Fulbright Scholar (Grant completed July 2010)
· Ph.D.: University of Texas at Arlington (2006).
· Major-field: Marketing. 

· Minor-field: International Business. 

· Dissertation: The Value of Customer Co-production in Developing New Products.
· M.B.A.: University of Texas at Arlington (2003).
· Concentration: Marketing. 
· Dean's Honor List.
· Bachelor of Science: Kuwait University (2000). 

· Major-field: Computer Science. 

· Minor-field: Marketing. 
· Honor List.
Positions

· Director of the Office of Students’ Training and Alumni (OSTA) at the College of Business Administration (Fall 2010/2011 – Current).
· Consultant for the Accreditation Maintenance Unit at the College of Business Administration (Academic year of 2008 - Current)
· Coordinator of the cultural committee in the Department of Management and Marketing at the College of Business Administration, Kuwait University (Academic year of 2007/2008 - Current). 

· Member of the scholarship committee and the accreditation committee at the College of Business Administration, Kuwait University (Academic year of 2007/2008 - Current).

· Supervisor of the Students’ Marketing and Management Club at the College of Business Administration (Feb 2007 – 2009).

· Supervisor of the Executive Seminar Unit at the College of Business Administration (Center of Excellence in Management) Kuwait University (Spring 2007 – Fall 2007/2008)

· Assistant Professor, Kuwait University, College of Business Administration (Sept. 2006 - Current).

· Vice President, Society of Doctoral Business Students, University of Texas at Arlington (2005 – 2006). 

Work Experience
· Assistant Professor in the Department of Management and Marketing, College of Business Administration, Kuwait University (Sept 2006 – Current).

· Marketing Consultant, entrepreneurial IT group, Kuwait (2003).

· Graduate Teaching Assistant, College of Business Administration, Kuwait University (spring and summer, 2001, full-time).
· Sales Representative, International Financial Brokerage Group, Kuwait Chamber of Commerce (December 2000 - June 2001, part-time).
· Teaching Assistant, College of Business Administration, Kuwait University (summer 2000, part-time).  
Conference Proceedings

· Pleshko, Larry P. and Samar M. Baqer (2008), "A Preliminary Study of the Relationships among Consumer Satisfaction, Loyalty, and Market Share in Health Clubs", under review at the Proceedings of the Academy of Marketing Studies, Spring 

· Baqer, Samar M. (2007), “Co-marketing: Another Marketing Success Factor in Entrepreneurial Firms,” the Fourth Academy for Global Business Advancement (AGBA) World Congress, Vol. 4, (1), p. 164-168

· Baqer, Samar M. and Davis, Justin L. (2005), "The Role of Trust in Determining Use-likelihood of B2B E-commerce," International Management Development Association (IMDA), The 40th World Business Congress, Granada, Spain, pp. 646-651.
· Baqer, Samar M. (2005), "Consumer's Moral Sensitivity: Building a Scale," The 30th Annual Micromarketing Conference, St. Petersburg, Fl, pp. 118-137.
Conference Presentations

· Pleshko, Larry P. and Samar M. Baqer (2008), "A Preliminary Study of the Relationships among Consumer Satisfaction, Loyalty, and Market Share in Health Clubs", under review at the Proceedings of the Academy of Marketing Studies, Spring 

· Baqer, Samar M. (2008), “The influence of customer satisfaction on corporate social responsibility and employees’ performance: an investigation of Kuwait Experience”, Society for Advancement of Management, International Business Conference, Arlington, Virginia, USA. 

· Baqer, Samar M. (2007), “Co-marketing: Another Marketing Success Factor in Entrepreneurial Firms,” the Fourth Academy for Global Business Advancement (AGBA) World Congress,  Penang, Malaysia. 

· Baqer, Samar M. (2006), "The effects of Cross-functional Dynamics on the Relationship Between Market Orientation and the Success of New Products," Academy of Marketing Conference, London, UK (Paper accepted for Presentation)

· Baqer, Samar M. and Davis, Justin L. (2005), "The Role of Trust in Determining Use-likelihood of B2B E-commerce," International Management Development Association (IMDA), The 40th World Business Congress, Granada, Spain.

· Baqer, Samar M. (2005),"Challenges Facing International Banks in the GCC Countries," International Management Development Association (IMDA), The 40th World Business Congress, Granada, Spain.
· Baqer, Samar M. (2005), "Consumer's Moral Sensitivity: Building a Scale," The 30th Annual Micromarketing Conference, St. Petersburg, Florida
Journal Publications

· Pleshko, Larry P. and Samar M. Baqer (forthcoming 2009), "A Path Anakyses Study of the Relationships among Consumer Satisfaction, Loyalty, and Market Share in Four Retail Services”,  Academy of Marketing Studies Journal.

· Pleshko, Larry P. , Adel Al Wugayan, and Samar M. Baqer, "An Investigation into the Relationship Among Consumer Satisfaction, Consumer Loyalty, and Market Share in Kuwaiti Loan Services”, Journal of Financial Services Marketing, 13, 95-106
Workshops/Seminars Attended
· 2010 Macromarketing Conference Pre-Conference Sustainability Workshop, 5-9 June, 2010, Laramie, Wyoming. 
· 5th Annual Doctoral Workshop on International Entrepreneurship, Atlanta, Georgia (May 2004).
· "Preparing to teach at the University Level", seminar taught by Dr. Mary Lynn Crow, University of Texas at Arlington (May 2004).
Professional Certifications

· Special Event Planning and Production, University of Texas at Arlington (May 2006).

Memberships

· Member of Exchanges Connect, an international social network managed by the Bureau of Educational and Cultural Affairs in the U.S. Department of State.

· Member, American Marketing Association.
Consultancy 

· Providing a workshop on strategies for small projects evaluation at Kuwait Small Project Development Company (Spring 2009)

· KGL Investment: Private Equity Program (Oct - Nov 2008)
· Participated in formulating the vision of the State of Kuwait for the next twenty years, as requested by the Ministry of Planning and with the cooperation of the United Nations Development Program in Kuwait (2007).
Academic Research/Teaching Interests

· Marketing Strategy.

· Green Marketing.
· Business Sustainability.
· International Marketing.
· E-Marketing.

· Global B2B E-Commerce.

· Business Ethics.
Job Related Volunteering Activities
· Teaching a seminars on 1) Kuwait and Middle East Business Environment and 2) Green Marketing at Texas State University (April 2010). 

· Member of the Public Relation Committee in H.H. Sheikh Salem Al-Ali Al Sabah Informatics Awards (Sept 2008 – Sept 2009).

· Member of the judging committee in the Annual Kuwait Arabic Advertising Awards (January 2008 – Sept 2009).

· Serving as a judge in the annual internet contest of H.H. Sheikh Salem Al-Ali Al Sabah (2006 - 2008)
Social Services
· Member founder of KOOT, a non-profit organization that aims to enhance human development in Kuwait focusing on youth, women, and retirees (December 2007 – Current).
Achievements and Awards
· Fulbright grant for an exchanged visiting scholar (Oct 2010 – July 2010).

· Honorary membership at Net Impact for Undergraduates, Texas State University Chapter (April 2010).

· The award of 2007 AGBA Young Arab Scholar of Marketing by the Academy for Global Business Advancement (May 2007).

· Full scholarship to pursue Master and PhD degrees in United States of America, Kuwait University, 2001. 
· Certificate for attending an intensive training course in civil defense and first aid during the political crises between Kuwait and Iraq in 1997, Red Crescent and Kuwait Ministry of Defense. 

· Annual Al-Qurain Cultural Festival’s Award for writing a short play, First Place in 1995 and Second Place in 1996.
Spoken Languages 
· Arabic (native): Excellent speaking, writing, and reading.

· English: Excellent speaking, writing, and reading.

· Spanish: Good speaking, writing, and reading.
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